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Dean
R. Keith Absher (2004) Dean of the McAfee School of Business Administration 
and University Professor of Marketing. B.A. and M.B.A., Jacksonville State 
University. M.A.S., University of Alabama-Huntsville; Ph.D., University of 
Arkansas; Additional study, Harvard University.

William R. Nance, Jr. (2000) Associate Dean of the McAfee School of Business 
Administration and Associate Professor of Management. B.S., Regis University; 
M.B.A., Union University; D.B.A., Nova Southeastern University.

Staff
Judy Leforgee (1986) Administrative Assistant to the Dean.

Mission Statement
In support of Union University's mission, the McAfee School of Business 

Administration is a learning community that promotes business education in a 
Christian context.  The school provides undergraduate and graduate programs that 
are designed to prepare our students for dynamic business environments through 
quality teaching with personal attention.  Scholarly research enhances student 
education through the diverse intellectual perspectives of the faculty.  

Distinctives
While the programs of the McAfee School of Business Administration are 

appropriately similar to those offered by other universities in the coverage of 
the basic business knowledge and skills, at Union University, they reflect three 
mission-driven distinctives:

1.	Christian faith, ethics, and character
2.	Collaborative learning
3.	Personalized faculty-student environment

MCAFEE SCHOOL OF  
BUSINESS ADMINISTRATION
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Program Directors
C. Steven Arendall (1990) Director, M.B.A. Germantown 
and Professor of Management. B.B.A. and M.B.A., University 
of Memphis; Ph.D., University of Tennessee, Knoxville.

Karen C. Miller (1997). Director of Academic Research 
and Professor of Accounting. B.S.B.A., Freed-Hardeman 
University; M.Ac., University of Tennessee at Martin; 
Ph.D., University of Mississippi; C.P.A.

Tom Proctor (1996). Coordinator of Accounting,  
Director of Accreditation, and Professor of Accounting. 
B.S., University of Tennessee at Martin; M.B.A., M.S., 
and Ph.D., University of Memphis; C.M.A.; Additional 
Study, Macquarie University.

Luanne Powell (1984-87; 1999) M.B.A. Director. B.A. 
and M.B.A., Union University.

Faculty
David Austill
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I.	Major in Accounting—30 hours
A.	ACC 311, 313, 314, 315, 423, 484 or BLAW 324
B.	MGT 341, 420, 445; BAD 475
C.	ACC majors will take ACC 350 instead of MGT 

310 in the BSBA specific core.
Students may apply for admission to the Master of 
Accountancy program after achieving junior-level 
standing (56 hours) with approval from the Coordinator 
of Accounting. See the Graduate Catalog for details.

The State of Tennessee requires 30 hours of 
accounting to sit for the Certified Public Accountant 
examination. The Accounting major in the B.S.B.A. 
provides 24 hours of accounting. Students graduating 
with the B.S.B.A., who do not plan on pursuing 
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Assessment of Majors
A comprehensive Assurance of Learning program has 

been developed by the School of Business. This assessment 
program is utilized to determine that the learning goals 
established by the School of Business have been met.

Proficiency in accounting, economics, finance, 
management, marketing, and quantitative concepts, and 
their integration are assessed through the ETS Major Field 
test. Each student pursuing a B.S.B.A. degree will take this 
test in MGT 445, which is the capstone course for the degree.

Student Organizations
Enactus. Enactus is a team of students teaching the 

community how market economics and businesses operate. 
It is a partnership between higher education and business 
building career connections between college students and 
the business community. Students must be nominated by 
a faculty member followed by a personal interview and 
recommendation of interviewing committee to faculty 
sponsor.
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Course Offerings in Business 
Administration (BAD)
( ) Hours Credit; F–Fall, W–Winter; S–Spring; Su–Summer

113.  Introduction to Business (3) S
An introductory course to provide students with a basic 
understanding of the foundations of American business 
through an introduction to business organization and the 
functions of production, marketing, finance accounting, 
and management.  

224. Quantitative Methods for Business (3) F, S
Prerequisite: MAT 111 or 201 or higher; MAT 114
An examination of probability and statistics with 
applications in business and economics. Topics include 
business calculus, linear regression, constrained 
optimization, comparative statistics including t-tests and 
analysis or variance and multivariate techniques.

300. Seminar in Free Enterprise (1-2) F, S
Prerequisite: Consent of instructor. Junior or Senior level 
standing.
This course provides the structure for outreach projects 
originated and implemented by Enactus. Students teach, 
learn, and practice free enterprise in order to better 

individuals, communities, and countries. Students may 
receive 2 hours of credit/semester during their first year 
of enrollment; 1/semester, their second for a maximum 
of 6 hours.

375. Seminar in Portfolio Management (1-3) F, S
Prerequisite: FIN 320 and consent of instructor.
A practical, hands-on experiential exercise in managing 
a large stock portfolio using funds provided by the 
Tennessee Valley Authority. The investment objective 
of the portfolio is to achieve long-term capital growth by 
investing in marketable U.S. common stocks. Course may 
be repeated for a maximum of 6 hours credit.

475. Business Ethics and Diversity (3) F, S
Prerequisite: Senior Standing
This course focuses on the development of ethical 
paradigms which underlie contemporary value systems 
and the value of diversity in the workplace. Extensive 
use of cases are used highlighting value choices and the 
resulting consequences.

319. Taxation of Corporation and Pass-Through 
Entities (3) 
Prerequisite: ACC 315.
This course focuses on the taxation of corporations 
and pass-through entities including partnerships, S 
corporations, and estates and trusts.  

325. Fraud Examination (3) W
An in-depth look at fraud detection, prevention, 
investigation, management and resolution.

350. Accounting Information Systems (3) 
Prerequisite: ACC 212 and CSC 105.
Principles and problems of accounting system design and 
implementation. Organization for accounting control, 
internal control procedures, and internal reports. 
Attention given to computerized accounting systems and 
to traditional information flows. 

415. Advanced Accounting Theory (3) F 
Prerequisite: ACC 314
This course is a study of the Financial Accounting Standards 
Board pronouncements for general accounting use.  
Emphasis is given to the interpretation of pronouncements 
and applications in problem-solving settings as applied to 
advanced topics in financial accounting.

416. Advanced Information Systems (3) F 
Prerequisite: ACC 350
This course explores systems planning, acquisition, 
delivery, and monitoring from a risk and control 
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Course Offerings In Economics 
(ECO) 
( ) Hours Credit; F–Fall, W–Winter; S–Spring; Su–Summer;  

Courses without indicated offering will be available at 
least once every three years.

211. Principles of Macroeconomics (3) F
A first course in macroeconomic theory and policy. 
Principal topics include the market system, national 
income accounting, unemployment and inflation, macro 
theory, fiscal policy, monetary policy, international trade 
and finance, and the distribution of income and wealth.

212. Principles of Microeconomics (3) S
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Course Offerings in 






