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COLLEGE OF ARTS AND SCIENCES
DEPARTMENT OF COMMUNICATION ARTS

Faculty
Web Drake (2008). Professor of Communication Arts, 
Department Chair, and Director of Debate. B.A., Mississippi 
College; M.A., University of North Texas; Ph.D., Louisiana 
State University; Additional study, Southwestern Baptist 
Theological Seminary.

Steve Beverly (1993). Associate Professor of Communication 
Arts. B.A., University of Georgia; M.A., Auburn University.

Ashley Blair (1999). Associate Professor of Communication 
Arts. B.A., Union University; M.A., University of Memphis.

Chris Blair (1997). Professor of Communication Arts. B.A., 
Union University; M.A. and Ph.D., University of Memphis.

David Burke (1986). Professor of Theatre and Director 
of the Theatre. B.S.A., Houston Baptist College; M.F.A., 
University of Houston.

Aaron Hardin (2016). Assistant Professor of Communication 
Arts. B.A., Union University; M.F.A., University of Hartford.

John Klonowski (2013). Assistant Professor of Theatre. B.A., 
Lewis University; M.F.A., University of California Davis. 

Ted Kluck (2015). Assistant Professor of Communication 
Arts. B.A., Indiana University; M.F.A., Ashland University.

Instructional Staff
Raymond H. Eaton (2009) Broadcasting Technician.  M.S., 
University of Tennessee, Knoxville; M.M., Freed-Hardeman 
University.  

Staff
Marianna Dusenbery (2015) Academic Secretary—
Communication Arts. B.S., Meredith College.

Mission Statement
The Communication Arts Department provides a practical 

and theoretical education in written, oral, and visual 
communication with a Christian worldview that prepares 
students to be culture-makers across a broad spectrum of 
contexts.

Curriculum
The Department offers a wide range of courses designed 

to meet the complex and significant theoretical and 
communication skill requirements in its respective 
professional fields.

The Department is affiliated with several organizations 
and programs that enhance student learning: 

• the Los Angeles Film Studies Center • the Southeastern Theatre Conference 
Faculty encourage participation in regional and national 

conferences.
Communication Arts majors are not allowed to double 

major or double minor within the department. Non-
Communication Arts majors may double minor in the 
department except in the areas of Journalism, Public 
Relations, and Broadcast Journalism.

I. Major in Journalism—48 hours
A. Major Requirements: COM 112, 121, 220, 236, 242, 

352, 361, 430 – 24 hours
B. Professional Electives – Select 12 hours from: 

COM 320, 323, 326, 327, 329, 336, 347, 356, 360, 
399, 407, 486, 487 

C. Multimedia Track Option – 12 hours 
COM 210 (x2), 322, 415 
Broadcast Track Option – 12 hours 
COM 230, 245, 328, 406

II. Major in Communication Studies —45 hours
A. Major Requirements: COM 112, 121, 242, 430—12 

hours
B. Professional Electives—33 hours

1. Select one upper level course from each of the 
following areas: journalism, media, public relations, 
speech and theater—15 hours

2. Select 18 hours of COM courses 
III. Digital Media Communications Major—49 hours

A. Major Requirements: COM 121, 220, 236, 276, 365, 
430; CSC 360 – 19 hours

B. Professional Electives: 30 hours
1. Select 9 hours from: COM 327, 337, 427; CSC 361 
2. Select one course from each group – 6 hours:
 a. COM 320, 325, 356 
 b. COM 323, 329, MKT 328
3. Select 9 hours from: COM 230, 245, 326, 336, 346, 

360, 410, 426
4. Select 6 hours from: COM 399, COM 483



67COMMUNICATION ARTS

IV. Major in Film Studies—45 hours
A. 
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The Union Broadcasting System (UBS) exists for students 
interested in broadcasting. UBS is a student chapter of the 
Radio-Television News Directors Association. UBS produces 
news programming and documentaries for public TV, the live 
daily news program Jackson 24/7, and Union’s basketball 
games. UBS also provides opportunities for students to 
strengthen contacts with professionals in the industry.

The Union Debate Team is open to all students and 
competes four or five times a semester in the International 
Public Debate Association.  Membership is based on an 
interview with the team’s director. 

The Union Film Society seeks to increase interest in and 
understanding of the art and process of filmmaking through a 
variety of experiences, including film screenings, filmmaking 
seminars, and film projects.

The Cardinal & Cream is the student news publication. 
The newspaper is online and updated daily during the Fall 
and Spring semesters. A full-color news magazine, C&C, is 
published each semester. Staff positions are open to all classes 
and majors.

Course Offerings in Communication 
Arts (COM)
( ) Hours Credit; F–Fall, W–Winter; S–Spring; Su–Summer

112. Public Communication (3) F, W, S, Su
An oral communication skills course that emphasizes 
organizing thoughts, adapting messages to specific audiences, 
using language correctly, delivering messages verbally and 
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240. Acting Theory and Technique (3) F—Even Years
Various acting theories and practices with emphasis on 
exercises in physical training, vocal reproduction, character 
projection, and the aesthetics of acting.

242. Communication Theory and Research (3) F
Focuses on practical research associated with the pursuit of 
a degree in communication. Emphasis is on developing a 
research attitude, research skills, and a research vocabulary. 
Deals with surveys, validity, and the interpretation of data. 

245. Broadcast Performance (3) S
Development of professional vocal, visual, personality, and 
performance skills by use of simulated newscasts, interviews, 
and script narrations.

276. DMC Sophomore Seminar (1) F
Introduces the student to the basic methodologies, 
technologies, and expectations of the Digital Media 
Communications major, utilizing case studies, guest speakers, 
and field trips.

299. Practicum (1) F, W, S, Su
Practical hands-on experience in journalism, public relations, 
advertising, speech, or theatre. Students work with a 
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328. Film Theory and Criticism (3) F
An introduction to the scholarly aesthetic analysis and study 
of cinema teaching students the critical skills involved in 
the interpretation of film. Includes a foundational study 
of the forms, functions, and history of film arts to develop 
appreciation and skill in analysis.

329. Principles of Advertising (3) F
An overview of the field of advertising, including its history 
in the United States, advertising as a business, current career 
opportunities in the field, and past and current trends in both 
traditional and new media.

330. Theatre Production (3) S—Odd Years
Fundamentals of successful stage production and technique: 
directing, acting, and rehearsing; organization; play choice 
and casting; and scenery, costuming, makeup, and lighting.

336. Advanced Digital Photography (3) S
Prerequisite: COM 236.
Course will broaden proficiency and visual awareness in the 
articulation of ideas through learning how to "see" light, 
capturing the moment, documentary photography, portraiture, 
fashion, food, architecture, advertising, and sports. It will also 
stress exploring a fresh view of the commonplace, maintaining 
high standards of visual communication and understanding 
the relationship between words, photographs, and design.

337. Interactive Design (3) S 
Pre/Co-requisite: COM 327
Using hands-on experiences to edit, layout and develop 
interactive projects, to provide a practical understanding 
of navigation and user interface design principles, with 
emphasis placed on multi-platform template design, usability, 
information visualization and collaborative communication.

338. Development of Cinema (3) S—Odd Years
Historical survey of motion pictures with emphasis on major 
movements, genres, and themes in narrative film from the 
early silent era, early talking pictures, the studio system, and 
post-classical cinema.

341. Theatre History I (3) F—Odd Years and 
342. Theatre History II (3) S—Even Years
A survey of the historical development of the Theatre from 
its beginnings through the Elizabethans with emphasis 
on selected plays. The sequel considers from the French 
Neoclassical period to present day.

343. Public Relations Writing (3) F
Prerequisite: COM 121; Corequisite: COM 323.
Practical application of public relations writing process 
for various media with focus on targeting publics using 
research, audience analysis, message design, and selection of 
communication channels.

345. Advanced Acting/Improvisation (3) S—Odd Years
Advanced acting characterization, historical styles, and 
improvisational techniques.

346. Photo Editing (3) F—Even Years
Prerequisite: COM 336
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399.  Advanced Communications Practicum (1-3) F, S
Pre-requisite: Instructor Consent
Practical hands-on experience in communications.  Students 
work with a faculty member on specific projects related  to one 
of the various media productions to enhance their knowledge 
and expertise in their major.  May be repeated for a maximum 
of 9 semester hours.

406. Documentary Reporting (3) S
Prerequisite:  COM 230 and 352.
Combines advanced skills in broadcast production with 
writing, producing, and reporting for a regular news magazine 
for cable television.  

407. Special Topics in Journalism (3) 
Prerequisite:  COM  121.
This course will vary depending on the semester to include a 
broad range of special topics related to the journalism field.

410. Digital Filmmaking (3) F—Even Years
Prerequisite:  COM 220.
Focused on the narrative style of storytelling, this course will 
expand students' understanding of the technical, theoretical 
and aesthetic issues inherent to time-based media, with specific 
focus on the role of Christians in media.  

412. Fundamentals of Directing (3) S—Even Years
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482. Internship in Advertising (3) F, W, S, Su
Prerequisites:  COM 314, COM 329, plus 3 additional courses 
in the Advertising major.
Students work as interns (primarily unpaid) to obtain 
supervised practical experience in advertising at an agency or 
another type of business.  Requires a minimum of 150 hours 
during one semester. 

483. Internship in Digital Media (3) F, W, S, Su
Prerequisite: ART 221, CSC 360, COM 220 and two required 
courses from the DM-Communication Arts Emphasis.
Selected students are assigned as interns to obtain supervised 
practical real-life work experiences. It is not a job per se; it 
is a learning opportunity having direct relationship to the 
student's program of study and career interests. Course may 
be repeated for credit.

484. Internship in Film and Television (3)
Selected students are assigned as interns to obtain supervised, 
practical real-life work experiences. It is not a job per se; it 
is a learning opportunity having direct relationship to the 
student's program of study and career interests. Course may 
be repeated twice, up to 6 hours.. 

485. Internship in Radio Broadcasting (3) F, W, S, Su
Prerequisite: COM 220; 2 required courses in the major; 
Permission of Chair.
Selected students are assigned as interns to obtain supervised 
practical work at a local radio station professionally concerned 
with broadcasting. 

486. Internship in Television Broadcasting (3) F, W, S, Su
Prerequisite: COM 230; 2 required courses in the major. 
Permission of Chair.
Students are assigned as interns to obtain supervised practical 
work at a local television station professionally concerned 
with broadcasting. 

487. Internship in Journalism (3) F, W, S, Su
Prerequisite: 2 required courses in the major;  Permission of 
Chair.
Selected students are assigned to obtain supervised practical 
work at a local newspaper professionally concerned with the 
print media. 

488. Internship in Public Relations (3) F, W, S, Su
Prerequisite: COM 323; 3 required courses in the major; 
Permission of Chair.
Students are assigned as interns to obtain supervised practical 
work at a local business in public relations. 

489. Internship in Theatre (3)
Pre-requisites: COM 123; COM 221 or COM 240
The main purpose of an internship in Theatre is to provide 
the Theatre major or minor with an opportunity to practice 
and enhance their skills and knowledge in a real world 
environment. The experience is more than a job in the 
sense that it continues their education at a higher level 
of engagement. It is also an opportunity for the student 
to connect what they are learning in the classroom to an 
authentic experience in their discipline.

494. Special Studies in Theatre (1–4) F

Available in multiple departmental prefix:

170-270-370-470.  Debate Practicum (1 each) F,S
Co-requisite:  Participation in the Union Debate Team.
Practical experience in the field of academic debate, public 
speaking and critical thinking. A maximum of 8 hours may 
apply toward graduation.

179-279-379-479. External Domestic Study Programs 
(1-3) As Needed
All courses and their applications must be defined and 
approved prior to registering.

179PF-279PF-379PF-479PF. External Domestic Study 
Programs (Pass/Fail) As Needed
All courses and their applications must be defined and 
approved prior to registering.

180-280-380-480. Study Abroad Programs (1-4) 
All courses and their applications must be defined and 
approved prior to travel.

180PF-280PF-380PF-480PF. Study Abroad Programs 
(Pass/Fail) As Needed
All courses and their applications must be defined and 
approved prior to travel.

195-6-7. Special Studies (1-4) 
295-6-7. Special Studies (1-4) 
Lower-level group studies which do not appear in the regular 
departmental offerings.

395-6-7. Special Studies (1-4) 
Upper-level group studies which do not appear in the regular 
departmental offerings.

495-6. Independent Study (1-4) 
Individual research under the guidance of a faculty member(s).

497-8-9. Seminar (1-3) 
To be used at the discretion of the department.




